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Hyundai has been at the forefront of innovation and plans
to continue this legacy as a global leader in Air Mobility.

1940s-1960s: 1960s-2010s:

2010s-present:

\ 1999:
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Hyundai unveils its SA-1
UAM concept vehicle at
CES




Hyundai is making a long-term commitment
to develop the UAM space.
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Hyundai sees 3 future aviation mobility markets:

Urban Air Mobility Regional Air :
(UAM) Mobility (RAM) 3 Medium Cargo




But currently, the average transportation user
Is likely to be unaware or uncertain of UAM.

What does it

: ) " - 1 ?
Who is the user- What is their perception: mean for OEMs?

- Urban and suburban Largely unaware ?f UAM People can't support what they don’t




Our objectives focus on addressing the key
challenges that confront the UAM market.

What do they worry about?

Funding Conflicting timelines Roles and responsibilities

Regulation Demand

Public Acceptance

What to they have to gain?
Societal Economic
Capacity to the network Land use efficiency
Modal diversity Green jobs
Access to transportation Tax revenue/profits
Productivity Agglomeration effects
Emissions Infrastructure costs
Congestion Lost time




Where’s the gap?

2015 2016 2018-2019 2023 2025 2028 2030
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2018: 2023-2024:
2019:

Despite progress in the industry, we all need:

A clear pathway for Clarity on multi-jurisdictional A roadmap for

infrastructure development Public awareness and acceptance governance and coordination multimodal integration

Infrastructure Public Acceptance Industrial Base Operations Vehicles Airspace
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It will take a village to enable this competitive market.
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But those efforts must extend beyond the
UAM market for UAM to be successful.
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We will do by this forging deep partnershlps acrbss the mobility

ecosystem to address the key barriers:t

Our Mission:

to empower cities and states by enabling the
human-centered mobility market, including

JAVAY\Y
Our Method:
rQ(O{Qw Drive collaboration

EEE Capture transportation’s true benefits

Qj Be both economically and
environmentally sustainable

‘ erp development
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f‘ }delﬁlfy areas of common concern to':the
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Drive public awareness and understand |
€ acceptance of UAM technologies

rOV|de structuresiand support for incubating
key market enablers

Build a policy and regulatory framework for

UAM that recognizes roles and responsibilities
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