
ALASKA CRUISE 

PNWER Tourism Plenary 



• a working Harbour where people live, learn, work, and play; a 
spectacular gateway into Victoria's past and into its future, with a 
vibrant look and feel, linking communities and all people together. 

 

• a GVHA organization that is recognized by the community as an 
effective marine asset manager, and as a trusted advocate and partner, 
working for the common good of the Harbour and the Region 

 

 

 

VISION 
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Alaska Cruise Industry Trends 

New Market Entrants: 

2018 

• Windstar 

2019 

• Viking Cruises 

• Azamara 

• Hurtigruten 

• Cunard 

2020 

• MSC 

 

Plus larger and more 
vessels from current 
brands 

 



Cruise Industry Worldwide 

Global Orderbook Now Stands at 87 Cruise Ships 



Economic Value of Cruise in BC 



Local Economic Impact to Seattle 

• $501 million – annual business revenue 

• 4,029 jobs 

• $18.9 million – annual state and local taxes 
 

 

 

Each vessel call contributes $2.7 million to the economy 



 



 



Potential New Itineraries  

• 3 and 4 day Pacific Northwest Itineraries 

• Opportunity to explore as Alaska ports become more congested 

• Potential ports-of-call 

o Victoria 

o Seattle 

o Nanaimo 

o Astoria 

o Vancouver 

• Opportunity to originate from Victoria as berth space is available 
during optimal turn days (Fri-Sun) 

 



A Word About Pre-Clearance 

• Vancouver Island is unique in that it is emerging as a marine/air 
gateway 

• Absolutely critical for new and emerging home-ports such as 
Victoria 

• Opportunity to build on resources required at Belleville Terminal 
(less than .6 kilometre/1 mile away) 

• Ogden Point could serve as a pilot project/location for enhanced 
screening 

 



Ogden Point Master Plan 



Ogden Point Master Plan 

• Plan for economic, environmental and social sustainability 

• Maintains and enhances marine industrial usage 

• Adds commercial / retail / industrial land uses to ensure long-term 
financial sustainability for GVHA 

• The plan could add approximately 400,000 square feet of gross 
retail / institutional space 

• Celebrates and strengthens First Nations presence, partnership 
and culture 

 



Thank You! 
irobertson@gvha.ca 


